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OUR MISSION: 
2015 MENTAL HEALTH WEEK | MAY 4 - 10

As Canada’s champion for mental health, 

CMHA delivers programs and services to over 

half a million Canadians every year. Our 64th 

Annual Mental Health Week – focused this 

year on men and boys – encourages people 

from all walks of life to learn, talk, reflect and 
engage others on issues related to mental 

health and mental illness.

Your participation in Mental Health Week 

helps us continue our mandate of promoting 

Canadians’ positive mental health while 

elevating the visibility of both CMHA and the 

people we serve across the country. 
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THE CAMPAIGN
Founded by CMHA in 1951, Mental Health Week is a nationally 

recognized awareness week that promotes Canadians understanding 

of the mental health issues facing the country. 

Last year we asked Canadians if they were fine or phine. Too often 
people claim to be feeling fine when they are not, they are only 
‘phine’. As a result, approximately seven million Canadians — 20 per 

cent of the population — live with mental illness, often silently hiding 

their problems because of the associated stigma and discrimination.

We want to break the silence. We want Canadians to get loud!

This year’s campaign will build upon our 2014 success and ask 
people to get loud because being phine is not fine. By getting loud, 
Canadians will:

 • Get heard

 • Raise awareness

 • Reduce stigma

 • Show support 

 • Ultimately… take action

Demand for CMHA’s services grows every year, constantly challenging 

us to find the funding that we need to complete our important work. 

* Conceptual creative material not yet finalized.

MAJOR SPONSORS

CMHA’S 64TH ANNUAL MENTAL HEALTH WEEK MAY 4-10, 2015

fine or 
phine?

How do you really feel:

A BE MIND FULL Initiative

phine  

~ definition (adjective)

Saying you’re 

fine when you 

are not.

Now GET LOUD because 

being phine is not fine.
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Visit MENTALHEALTHWEEK.CA to  

GET LOUD in support of mental health

Your Logo Here
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SPONSOR INVOLVEMENT

With the invaluable help of our sponsors, we will promote 

this important campaign through CMHA’s nation-wide social 

media channels, print ads and other collateral together with 

a custom interactive microsite. 

-

WE ARE ASKING OUR SPONSORS TO:
  1.    Be the sponsor of our ‘Get Loud’ events at sporting 

venues across the country bringing feel-good, 
cheering competitions to Canadians at the Air 
Canada Centre, the Scotiabank Saddledome and 
the Bell Centre. 

  2.    Be the brand behind the ‘Get Loud Machine’ on our 
microsite, bringing this interactive, engaging app 
to Canadians to post and share their noisy creations 
and spread the message on their social media 
accounts. 

  3.    Support a minimum reach event to drive 
engagement with the public by tying a corporate 
donation to a minimum number of ‘likes’ or ‘tweets,’ 
or by simply matching funds (up to a preset amount) 
donated during MHW.  

  4.    Create a custom internal corporate challenge to 
engage employees and motivate them to get loud 
for mental health. 

* Conceptual creative material not yet finalized.

Mental Health TipsWhat you can do for your mental health:1. Be kind to yourself. Take time to relax.
2. Practice positive self-talk.3. Talk about it.4. Eat well and keep active.5. Ask for help when you need it.

For more information on how to maintain
your mental health or to donate to
CMHA, visit mentalhealthweek.ca

Are you phine  or fine? 

when you really are not.Now GET LOUD at MENTALHEALTHWEEK.CA  

MAJOR SPONSORS

A BE MIND FULL Initiative
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A LOOK BACK AT THE SUCCESS OF 
2014’S MENTAL HEATH WEEK
The fine or phine 2014 campaign was supported by a 
number of different campaign elements that included:

-  Microsite asking people to vote fine or phine
- Promotional video

-  Print and digital newspaper advertising (Globe and Mail 

and The Metro)
-  Home page banners on national & local CMHA websites

- Social media push including Facebook and Twitter 
- Posters, post cards, Information Sheets

Toronto 
Public Health

SOME OF THE LARGE ORGANIZATIONS  
THAT GOT INVOLVED IN 2014:
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My Story

“Before receiving help from CMHA, the idea of interacting 

with people was almost unbearable – I was paranoid, fearful 

and suicidal. After a lot of hard work with  CMHA profession-

als, I’m now able to hold down a job and look brightly into 

the future. Realizing how far I’ve come to treat my mental 

illness is a point of pride and gives me unshakable confi-

dence.” – CMHA Manitoba

SOURCE: 
1 Corbeil, J-P., Grenier, C., & Lafrenière, S. (2006). Minorities speak up: Results of the survey on the vitality of the official-language minorities. 
2 World Health Organization. (2002). Gender and mental health. 
3 Friedli, L., & Parsonage, M. (2007). Mental health promotion: Building an economic case. Belfast: Northern Ireland Association for Mental Health. 
4 Canada. (2006). The human face of mental health and mental illness in Canada. 
5 Smetanin, P., Stiff, D., Briante, C., Adair, C., Ahmad, S., & Khan, M. (2011). The life and economic impact of major mental illnesses in Canada: 2011 to 2041. 
RiskAnalytica, on behalf of the Mental Health Commission of Canada.

MEN 
ARE MORE LIKELY THAN

WOMEN TO DEVELOP

SCHIZOPHRENIA
AT A YOUNGER AGE

THROUGH EARLY INTERVENTION 
HAS BEEN FOUND TO RESULT

IN LIFETIME SAVINGS OF

$280,000

1Child 
DISORDERS IN

PREVENTING

CONDUCT

CHILDREN
WHO HAVE MENTAL HEALTH PROBLEMS 

ARE MORE LIKELY TO BECOME 

ADOLESCENTS 

AND THEN

 ADULTS 

WITH MENTAL HEALTH PROBLEMS 

AND ILLNESSES

UP TO 70%
 

OF YOUNG ADULTS LIVING WITH MENTAL HEALTH 

PROBLEMS REPORT THAT THE SYMPTOMS 

STARTED IN
CHILDHOOD

GIRLS AND WOMEN ATTEMPT 

SUICIDE AT HIGHER RATES, BUT 

MEN AND BOYS 

(PARTICULARLY OLDER MEN) 
DIE BY SUICIDE 

MORE OFTEN

1

2

3
4

5
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“Only a few weeks after running an ASIST workshop, 

I received a voicemail from one of the participants. 

He told me that his friend was contemplating suicide 

but thanks to the training that he received during 

the session, he felt prepared to help and kept his 

friend alive. Moments like this make me realize just 

how important  CMHA’s mental health services and 

programs are” – Volunteer at CMHA Saskatchewan

Years of addiction left Jeff without a home, a 
family or a friend. His loving wife and three 
children stood by him for over a decade but it 
all became too much after he lost his job and 
his reputation as a high-achieving business and family man. They did not know how to be there 
for him anymore, how to reach out or how to 
help him. He’s given up. Jeff needs a drastic 
life change. Jeff’s wife came to CMHA’s Suicide 
Prevention Workshop and learned how to 
communicate with Jeff in his crisis and get him 
the help he needed to rebuild his life again.”

“I was incredibly impressed hearing a woman speak at 

a CMHA fundraising walk. Recently, their son murdered 

her husband after he experienced a psychotic break. A 

tragic and unnecessary loss, her courage and strength 

does not waver. She spoke about her battles openly as 

well as continuing to fight for the rights of her ill son. 

Donna is instigating the type of change that we need 

to see more of in our society.” 

– Supporter from CMHA Nova Scotia

THE REACH OF OUR IMPACT
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WHY PARTNER WITH CMHA 

National Exposure
 
 CMHA is a national non-profit organization and recognized globally

 With community locations from Elmbridge Way in Richmond, B.C., and 
 Rue Raoul-Jobin in Quebec City to St. Johns,Newfoundland & Labrador,  
 CMHA reaches hundreds  of communities in both urban and rural areas

Reach
 
 CMHA has over 10, 000 staff and volunteers across the country who run  
 vital programs, offer much needed support,  plan and execute educational  
 and awareness events, activities and campaigns that benefit individuals  
 and communities alike  
 
 As a service provider, CMHA impacts over half a million 
 Canadians each year

 Aligning with CMHA will also give your brand exposure to a wide 
 demographic range, helping to promote and elevate your own 
 mandate
 

Respected and Trusted Canadian Non-Profit Group
 CMHA is almost a century old and has become one of the most 
 well-respected non-profit organizations in the country

 Known as a mental health and mental illness authority, 
 CMHA collaborates with and has gained support from multiple partner 
 organizations each year

 In 2013, IPSOS ranked CMHA in the top five of most reputable and 
 trustworthy non-profit organizations in Canada* 

National Exposure

500,000 
Canadians
each year

10,000 
Staff and 

Volunteers

Top 5 
Non-profit

organization

* Ipsos Public Affairs (2013). Reputation Management for 
Associations and Non-Governmental Organizations in 
Canada: You Need To Be Known To Be Liked (2013).
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THE HISTORY: 
CANADIAN MENTAL HEALTH ASSOCIATION AND MENTAL HEALTH WEEK

Founded almost a century ago, the Canadian Mental Health Association (CMHA) is our nation’s first and most established national mental health organization. We created Mental Health Week in 1951 with the ongoing goal to not only raise awareness about mental health, but also to give a face to these issues that affect millions of Canadians each year. Now a recognized public awareness week, we utilize this platform to draw attention to positive mental health as well as draw attention to specific target groups. With your support as a sponsor, we can work together to bring about change during CMHA’s 64th Annual Mental Health Week.
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INVESTING IN PARTNERSHIPS  

Canadian Mental Health Association (CMHA)
Founded in 1918 by a physician, Dr. Clarence Hincks, the Canadian Mental 
Health Association is the nation’s most established mental health charity.

MISSION

As the nationwide leader and champion 

for mental health, CMHA facilitates 

access to the resources people require to 

maintain and improve mental health and 

community integration, build resilience 

and support recovery from mental illness.

VISION

Mentally healthy people in a 

healthy society

105+ CMHA branches, 
regions and divisions

Provincial and Local CMHAs

Researchers & Educational Institutions

Health Professionals

Industry

Government

O
u
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The General Public & Our Clients

10,000
 CMHA staff & volunteers 

across Canada

105+
CMHA branches, 
regions and divisions

Over

500,000 Canadians served 
by CMHAs across Canada
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THANK YOU
By investing in mental health you can help break 

through the debilitating stigma associated with 

mental illness, encourage people to get help before 

problems become crisis and empower individuals 

to maintain positive mental health in their own lives.

To become a sponsor or find out more 
information, please contact:

Carolyn Lovas

National Senior Communications and Media Advisor
Canadian Mental Health Association, National 

Tel: 416-979-7948
Email: clovas@cmha.ca


